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India stands at the cusp of a nutraceutical gold rush, emerging as a global powerhouse in science-driven
innovation, robust formulations, and scalable technological excellence. With the industry ambitiously

targeting a $100 billion milestone, India is ready to lead the world as the trusted hub of responsible
nutraceuticals.

At the forefront of this movement, SHEFEXIL — the oldest institutional guardian of India's nutraceutical
industry, under the Ministry of Commerce — proudly announces a game-changing global platform:

BHARAT NUTRAVERSE EXP0 2025

September 4-6, 2025 | Bharat Mandapam, New Delhi
A flagship initiative under the Bharat Global Health Expo 2025

For the first time, the entire global nutraceutical ecosystem will converge in India:
» Ingredient and formulation innovators
+ Health-tech pioneers
- Regulatory experts
» Global buyers and wellness brands

This is not just an exhibition — it’s a collaborative gateway into the future of nutrition, health, and
commerce.

Supported by NutrifyToday, with its NutrifyToday Al and the Nutrify C-Suite platform, the Expo will be
enriched with cutting-edge insights, curated intelligence, and powerful business connections —
ensuring a high-impact experience that fosters value-driven, global nutraceutical partnerships.

This is more than an expo. It's the dawn of Bharat’s Nutraverse. We invite stakeholders from every corner
of the globe to co-create, innovate, and elevate the future of health together.

Write to us on how YOU envision the next era of nutraceutical leadership.
Supported by 1
nutrify

today

JOIN US — AND THE WORLD — AT ‘-
BHARAT NUTRAVERSE EXP0 2025.

Contact:
DR. DEBJANI ROY, Executive Director, M: +91 9831131268
Tel: 91-33-2283-4417, Email: shefexil@gmail.com
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A flagship initiative under the Bharat Global Health Expo 2025
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Supported by

nut rlfy THE WORLD’S FIRST MEGA NUTRACEUTICAL EXPO OF INDIA IS HERE — AND IT'S POWERED BY INDIA!
today



THE BHARAT NUTRAVERSE EXP0 2025

India stands at the forefront of a global wellness revolution—rooted in ancient wisdom,
driven by scientific innovation, and fueled by a growing demand for sustainable, holistic
health solutions. The Bharat Nutraverse Expo 2025 brings together India's vibrant
nutraceutical ecosystem—from botanical researchers and ingredient innovators to
manufacturers, policy makers, and global buyers—under one ambitious vision:

This national platform is more than an exhibition—it's a catalyst for advancing India’s
strengths, tackling global regulatory and trade challenges, fostering collaboration, and
accelerating growth in exports. Through curated conferences, buyer-seller meets, product
showcases, and knowledge exchanges, the Expo aims to position India as a global hub for
nutraceutical excellence.
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Nutraceuticals

The global market for dietary
or food or health supplements
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to maintain health. The products cavered under the Indian regulations may
be in the form of powders, granules, tablets, capsules, liquads, semi solids,
drops, pills, gummies, Jelly, chewable and mouth dissolving strips, bars,
EEscuits and candies that are intended 1o be consumed orally in defined
quantities and duration.
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Tevilin and Oligossccharides are key prediotic categories. ghobally, Inulis is &
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and estimates

suppest Ching and Japan tegether account for
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® Rising functionsl feed & beverages
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and innovative solutions

Explore the latest trends

Network with industry peers

©O00

Meet technical experts

JOIN US IN SHAPING THE FUTURE OF HEALTH AND WELLNESS.

CHARGES FOR EXHIBITING AT
BHARAT NUTRAVERSE EXPO 2025

Per Sq Mtr. - Rs 15, 000/- ( Shell scheme Package)

Per Sq Mtr. - Rs 14,000/- ( Raw Space)

VENUE: BHARAT MANDAPAM, NEW DELHI

Source ingredients, raw materials



TOGETHER, LET'S INSPIRE, INNOVATE, AND INTERNATIONALIZE.

BHARAT NUTRAVERSE EXPO 2025
SEPT 4-6, 2025
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. FOR MORE INFORMATION, PLEASE CONTACT
DR. DEBJANI ROY, Executive Director,
SHEFEXIL Mm: +91 9831131268, Tel: 91-33-2283-4417

B oo Pt Email: shefexil@gmail.com | Website: www.shefexil.org



