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  SIDELINES 

 

India-Singapore: The 
Next Phase 

The High Commission of 

India in Singapore organized 

the region’s first internation-

al Business and Innovation 

Summit on India on 9-10 

September 2019 at the Mari-

na Bay Sands Expo and Con-

vention Centre in Singapore.  

The Summit featured Minis-

terial keynotes, panel discus-

sions, round-tables, Start-up 

and Innovation Exhibition, 

investor pitching, lunches as 

well as opportunities for net-

working and meetings with 

Indian Ministers and offi-

cials, companies, law firms 

and start-ups. The Summit 

commenced with an Inaugu-

ral Session, featuring Minis-

ter of External Affairs of In-

dia Dr. S. Jaishankar and 

Minister for Foreign Affairs 

of Singapore Dr. Vivian Ba-

lakrishnan in conversation.  
Mr. Hardeep Singh Puri, 

Minister of State 

(Independent Charge) for 

Housing and Urban Affairs, 

Civil Aviation; Minister of 

State, Commerce & Industry 

also participated in the Busi-

ness and Innovation Summit. 

 

Some Excerpts: 

Cont on P. 11-12 

 

 

TOP NEWS 

Singapore is 'natural partner' for India’s urbanisation efforts: 
Vivian Balakrishnan 
Source: Channel Newsasia.com 

 

SINGAPORE: Singapore can help India in areas such as infrastructure planning, water con-

servation and business expansion, amid the South Asian country's ambitious plans for 

growth, said Singapore’s Foreign Affairs Minister Vivian Balakrishnan on Monday (Sep 9). 

Speaking at the first day of the India-Singapore: The Next Phase business and innovation 

summit, Dr Balakrishnan pointed out that India has set its sights on becoming a US$5 tril-

lion economy by 2024 – about double its current GDP. 

The country also aims to invest about US$13.9 billion in urban infrastructure and solutions 

over the next five years, as it is set to rapidly urbanise. 

This presents a huge opportunity for firms in the sector, said Dr Balakrishnan, adding that 

Singapore is already “welcoming and familiar” to Indian businesses and visitors. 

 “We believe we are a natural partner as India urbanises. Our expertise in urban develop-

ment, planning, and infrastructure finance will be salient to India.” Singapore’s water ex-

pertise may also be helpful, Cont  on P.2 

FDI norms eased for single brand retail, digital media, manufac-
turing 
 

IBEF:  August 29, 2019 
 

The Union Cabinet on Wednesday relaxed the rules for single-brand retail, more than seven 

years after the foreign investment cap was removed for the segment to attract marquee for-

eign brands such as Gucci, Louis Vuitton, Ikea and others into the country. The latest gov-

ernment move is in line with the recent Budget announcements on FDI changes. While 30 

per cent local sourcing remains a mandatory condition for single-brand retail, the govern-

ment has now agreed to a long-standing industry demand to make things easier for foreign 

retailers. With the change, foreign retailers' India buy for exports will be factored in to meet 

the 30 per cent domestic sourcing norm. Companies in the single-brand space can also start 

online retailing without opening brick-and-mortar stores first, something that was not al-

lowed earlier. While 100 per cent FDI is allowed in single-brand retail, whenever the for-

eign investment exceeds 51 per cent, the mandatory local sourcing norm Cont  on P.2 

https://www.ibef.org/
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Singapore is 'natural partner' for 
India’s urbanisation efforts: Vivian 
Balakrishnan.. Cont from P1 

                                                                                              

in light of Indian Prime Minister Narendra 

Modi’s recent emphasis on water conservation as 

a priority during his Independence Day address. 

“No one understands the sanctity of water (and) 

how to make every drop count as much as Singa-

pore ... In our own small way, but significant 

way, we believe our experiences will be relevant 

to India,” said Dr Balakrishnan. 

 

SINGAPORE AS A GATEWAY TO THE RE-

GION 

He added that Singapore remains the ideal gate-

way for Indian firms as they expand into the re-

gion, noting that there are already more 

than 8,000 Indian companies in Singapore – the 

largest foreign contingent here. 

Apart from helping these firms expand their sup-

ply chains and access growing ASEAN markets, 

the Foreign Affairs Minister said Singapore can 

also support innovation. 

“We can collaborate with your government agen-

cies and your companies to pilot digital platforms 

that will facilitate ease of doing business. We 

have the diverse population and we have the sup-

port structures to help you develop, trial, adapt 

digital solutions both in ASEAN and in India.” 

At the same dialogue, India’s External Affairs 

Minister, Dr S Jaishankar elaborated on India’s 

concerns over the Regional Comprehensive Eco-

nomic Partnership (RCEP). This comes as pres-

sure builds to conclude the 16-country free trade 

agreement by this year. 

Such concerns include India’s “enormous” trade 

deficit with China, as a result of “unfair” protec-

tionist policies, according to Dr Jaishankar. 

“RCEP at the end of the day, is an economic ne-

gotiation,” he said. 

“You can't sell a trade agreement for its foreign 

policy benefits. It has to be sold for its trade ben-

efits. I think if that was more self-evident to Indi-

ans, I think you'd get clearly a much stronger res-

onance out of India.” 

In response, Dr Balakrishnan emphasised that if 

fair rules could be sorted out, there was enormous 

opportunity in what would be the “centre of grav-

ity in the Indo-Pacific”. 

“I say all this without any way trying to trivialise 

or gloss over the difficulty of negotiations. But 

I'm making the argument that it is worth making 

that effort … because this will be a game-

changer.” 

With the 10 ASEAN nations and India, China, 

Japan, South Korea, Australia, New Zealand 

signing on, the RCEP “the mother of all trade 

agreements”, he said. 

“Precisely at a time where the world is facing a 

pushback, against globalisation against free trade, 

we believe it is all the more important for those 

of us who believe this is a recipe for peace and 

prosperity to make the effort,” he added. 

 

 

FDI norms eased for single brand 
retail, digital media, manufactur-
ing.. Cont from P1 

 

kicks in. It was not immediately clear whether the 

new rules would enable Apple to open fully 

owned stores in India or not. Most analysts were 

optimistic about the Tim Cook-led American ma-

jor 

making an entry after the latest rule change. But, 

others such as Arvind Singhal, chairman of Tech-

nopak Advisors, argued manufacturers like Fox-

conn, which make products for Apple, may not 

be able to comply with the sourcing norms even 

after the relaxation. Foxconn's sourcing from In-

dia is believed to be marginal for the export mar-

ket unlike in the case of chains like Ikea and 

H&M. Foreign companies including Ikea, which 

brought the first big piece of FDI in single-brand 

retail, see the latest Cabinet decision as a posi-

tive. Welcoming the move, Swedish furniture 

major Ikea, which had committed Euro 1.5 billion 

investment in the country in 2012, said in a state-

ment that the company was committed to increase 

local sourcing from India. 

Besides single-brand retail, the Cabinet allowed 

100 per cent FDI under automatic route in con-

tract manufacturing and commercial coal mining 

and related processing infrastructure. Sourcing 

for contract manufacturing will also be counted 

towards total sourcing commitments. 

Also, for the first time, the government has set an 

FDI cap at 26 per cent for digital news media, 

which till now was not covered under any foreign 

investment rules. Digital media companies with 

more than 26 per cent FDI will now be required 

to bring down their foreign equity level. 

Officials said they would start a case by case as-

sessment of organisations that have already hit 

the cap. 

"There's a slowdown in the FDI situation world-

https://www.channelnewsasia.com/news/business/concluding-rcep-trade-pact-this-year-the-highest-priority-11778696
https://www.channelnewsasia.com/news/business/concluding-rcep-trade-pact-this-year-the-highest-priority-11778696
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wide. Even in this situation, we hope India main-

tains its pre-eminent position after these an-

nouncements," Commerce and Industry Minister 

Mr Piyush Goyal said while briefing the media in 

New Delhi after the Cabinet meeting. 

Investors now want to open manufacturing cen-

tres globally, Goyal said. 'They are looking at 

India to make products for the Indian markets as 

well as for exports. We have till now focused on 

those that retail in India, but the country gets a 

double advantage when investors export from 

India.' 

As for the single-brand decision, the Department 

for Promotion of Industry and Internal Trade 

(DPIIT), the nodal body for investment-related 

policy, will now also count local sourcing in 

phases. It will be counted as an average of the 

total value of the goods purchased by a retailer in 

the first five years in a single block. After that, 

the sourcing norms will kick in annually. 

For coal mining, so far 100 per cent FDI under 

automatic route was only allowed for captive coal 

production. It has now been decided to permit 

100 per cent FDI for not just commercial coal 

mining but for associated processing infrastruc-

ture as well, including coal washery, crushing, 

coal handling, and separation.  

 

FDI grows 28 per cent to US$ 16.33 
bn in Q1 FY20; Singapore largest 
source: Govt data 
 

IBEF:  September 06, 2019 
 

Foreign direct investment (FDI) into India grew 

by 28 per cent to US$ 16.33 billion during the 

first quarter of the current fiscal, according to 

government data. 

Inflow of foreign direct investment during April-

June of 2018-19 stood at 12.75 billion. 

Sectors which attracted maximum foreign inflows 

during April-June 2019-20 include services 

(US$2.8 billion), computer software and hard-

ware (US$2.24 billion), telecommunications 

(US$4.22 billion), and trading (US$1.13 billion), 

the commerce and industry ministry data showed. 

Singapore emerged as the largest source of FDI 

in India during the first quarter of the fiscal with 

US$5.33 billion investments. It was followed by 

Mauritius (US$4.67 billion), the US (US$1.45 

billion), the Netherlands (US$1.35 billion), and 

Japan (US$472 million). FDI is important as the 

country requires major investments to overhaul 

its infrastructure sector to boost growth. 

Recently, the government relaxed foreign invest-

ment norms in sectors such as single-brand retail 

trading, coal mining and contract manufactur-

ing.     

 

100 per cent FDI will create a Com-
petitive Coal Market- Sh. Pralhad 
Joshi 
 

IBEF:  August 30, 2019 

The decision of 100 per cent FDI under automatic 

route for coal mining activities including associ-

ated processing, infrastructure in the coal sector 

is the biggest reform by Modi Government which 

will help provide power to all 24x7. 

In a statement, Shri. Pralhad Joshi, Union Minis-

ter of Parliamentary Affairs, Coal and Mines said, 

"100 per cent FDI is the biggest reform of our 

times and the influx of international players will 

create an efficient and competitive coal market in 

India. It is expected to bring state of the art coal 

mining technology to the country which will help 

in environmentally sustainable mining. This deci-

sion will also create direct and indirect employ-

ment in coal bearing areas and will have a posi-

tive impact in the economic development of these 

regions." He said the reform is likely to help the 

coal bearing states get more revenue and bring in 

more players to create an efficient and competi-

tive coal market. 

Terming the measure as part of ease-of-doing-

business he said it will provide impetus to the 

economy. Mr Joshi reiterated that this step will 

also lead to energy security of the country as 70 

per cent of India's electricity is generated from 

thermal power plants. 

 

India's 5-year power plan: Move 
away from generation; focus on 
supply 
 

IBEF:  September 06, 2019 
 

Loaded with over capacity of thermal power, 

coupled with tepid demand and rising share of 

renewable energy, India will now witness a 

marked shift towards efficient supply and opti-

mum generation mix. With all households con-

nected, and industries facing high power rates, 

the Ministry of Power will focus on last-mile in-

frastructure and rationalised tariff across the 

board in its five-year vision plan. 

https://www.ibef.org/
https://www.ibef.org/
https://www.ibef.org/
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The plan was submitted to the Prime Minister's 

office last month. A halt in power generation 

through conventional sources indicates a halt in 

any new private investment in thermal power for 

the medium term. 

The country's current installed power generation 

capacity stands at 360,000 Mw, with thermal 

(coal and gas) contributing 250,000 Mw. The 

current renewable power capacity is 80,000 Mw. 

The government is planning no new investment 

in the thermal sector, apart from the 20,000-Mw 

plan of state-owned NTPC Ltd. 

"There is 40,000 Mw of privately-owned capacity 

that is under stress. CEA has already stated in its 

National Electricity Plan (NEP) that India would 

need 6,440 Mw of thermal power during 2017-

22. So, for now, there is no additional need for 

any new private investment," said an official. 

The Central Electricity Authority (CEA), in its 

latest NEP, said 47,855 Mw of coal-based power 

projects are likely to yield benefits during the 

2017-22 period, since they are currently under 

different stages of construction. This translates to 

a likely capacity addition of 176,140 Mw in the 

next five years, said the plan. 

Even the private sector has not batted for any 

fresh capacity to be offered. Rather, its views are 

also in sync with the government. In their sub-

mission to the government as a reply to the draft 

vision plan, the Association of Power Producers 

(APP) said, "Demand supply projection should 

ideally form the basis for the vision. It presently 

does not provide enough clarity on the generation 

capacity planned and the shortfall projections. 

There is also no mention of the generation mix 

desired to ensure that day's load and peaking 

loads are met." 

But at the same time, power demand is half of the 

installed capacity. As on July 2019, peak power 

demand was 176,000 Mw. The two prime reasons 

for this are no spike in demand from industry and 

financially beleaguered state-owned power distri-

bution companies. 

To address the two issues, the power ministry is 

looking at rationalised tariff and a new set of re-

forms for the discoms. The earlier scheme, 

UDAY, launched in 2015, has largely been un-

successful in turning around the discoms as they 

stare at losses to the tune of Rs 28,369 crores 

(US$ 4.05 billion) 

Finance Minister Nirmala Sitharaman, in her 

budget speech this year, said that UDAY needs to 

be reviewed. The ministry of power is planning 

UDAY 2.0, aimed at only improving operations 

of the disco’s. 

Operational management would also lay down 

tariff rationalisation measures, reduce cost of 

power for end-consumers and build a sturdy dis-

tribution network. R K Singh, Union minister for 

power, told this paper that UDAY 2.0 would be 

launched with a focus on loss reduction. 

The new vision plan will also look at enhanced 

investment in transmission infrastructure, espe-

cially to connect the renewable projects. 

Regarding tariff reforms, the vision plan has pro-

posed reducing rates for industries by reducing 

the cross-subsidy charges levied on large custom-

ers. This proposal would be part of the upcoming 

Tariff Policy 2020. Reduction in number of tariff 

slabs - especially subsidised ones, cost efficient 

mix of power supply and time of the day tariff. 

 

Prime Minister launches nation-
wide Fit India Movement 
 

IBEF:  August 30, 2019 
 

Honourable Prime Minister Shri Narendra Modi 

today launched the Fit India Movement today, on 

the occasion of National Sports Day, at the Indira 

Gandhi Indoor Stadium, New Delhi, in the pres-

ence of thousands of people from all walks of 

life. The Prime Minister said that 'Fit India 

Movement' should become a national goal. In an 

effort to inspire the nation, the Prime Minister 

said that Fit India Movement may have been 

started by the government, but it is the people 

who have to take the lead and make it a success. 

Among those present at the event included Union 

Minister of Rural Development, Agriculture and 

farmers Welfare Shri Narendra Singh Tomar, 

Union Minister of Human Resource Development 

Shri Ramesh Pokhriyal 'Nishank', and Union 

Minister of Youth Affairs and Sports Shri Kiren 

Rijiju. Live telecast of the programme ensured 

participation of people across the country. 

Union Minister of Youth Affairs and Sports Shri. 

Kiren Rijiju welcomed the Prime Minister Shri 

Narendra Modi, saying that he has been an inspi-

ration for this movement. The Prime Minister had 

mentioned about the Fit India Movement in his 

latest edition of 'Mann kibaat" on 25th August 

2019. A strong and progressive India calls for a 

fit India, the minister said. Shri Rijiju said every-

one needs to be mentally and physically fit. 

The inaugural address was followed by a high-

energy half-hour programme in which India's rich 

indigenous heritage of sports and dance forms 

https://www.ibef.org/
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was showcased, and their importance in enhanc-

ing fitness was highlighted. Sporting activities 

like kushti, kabaddi, gatka, kho-kho, mal-

lakhamb, kaliryapattu, and many others sporting 

activities have been instrumental in improving 

the fitness quotient among Indians. Besides, men 

and women have traditionally been involved in 

participating in various regional dance forms dur-

ing festivals, which have also contributed towards 

the enhanced fitness. With technological ad-

vancements, fast-moving lifestyles and the advent 

of mobile phones, these indigenous forms of fit-

ness are fast losing their popularity, but these can 

be a great way to remain fit. The show stressed 

on the need to give up sedentary lifestyles and be 

active in daily life. 

Envisioned by the Prime Minister, the nation-

wide Fit India Movement aims to motivate every 

Indian to incorporate simple, easy ways of stay-

ing fit in their everyday life. The highlight of the 

function was the presence of National Fitness 

Icons, who have been hand-picked by the Minis-

try of Youth Affairs and Sports for their contin-

ued dedication towards fitness, despite their age. 

101-year-old Mann Kaur, who still runs mara-

thons, 81-year-old Usha Soman who can still do 

push-ups and runs marathons with her son, were 

among the 20 fitness icons, chosen to motivate 

citizens to lead a fit life. Recipients of this year's 

Sports Awards were also present at the event. 

In keeping with the spirit of the event, thousands 

of school children, cyclists, joggers, runners, aer-

obic dancers thronged the grounds of the IG sta-

dium in the morning itself and displayed a range 

of fitness activities. 

 

    MARKETS 

 

PE/VC investments surge 39% to 
hit $36.7 bn in first 8 months of 
2019 
 

IBEF:  September 12, 2019 
 

With transactions of over $4.4 billion, August 

2019 witnessed a 39 per cent jump in venture 

investing over the year-ago, but there was a 47 

per cent slide as compared to July 2019, a report 

said on Tuesday. 

Investments in January-August 2019 period have 

also reached a new high of $36.7 billion, surpas-

sing the $36.5 billion witnessed in the whole of 

2018, the report by the consultancy firm EY and 

IVCA, said. 

"Given the deal momentum in various sectors, by 

the end of 2019, the total Indian private equity or 

venture capital investment could potentially be in 

the range of $48 billion to $50 billion," EY's na-

tional leader for private equity services Vivek 

Soni said. 

This data comes at a time when the economic 

growth has plunged to a six-year low, at 5 per 

cent for the June quarter, leading to many con-

cerns about the overall potential as well. 

"While domestic factors like growth slowdown, 

tight liquidity, market sentiment and currency 

depreciation add to the prevailing uncertainty, 

seasoned PE investors are expected to forge 

ahead strongly," the report said. 

It said infrastructure and real estate investments 

accounted for 35 per cent of the overall $4.4 bil-

lion in investments by private equity or venture 

capital, which is up from the 23 per cent level in 

the year-ago period. 

The infra sector is getting interest from global 

buyout, pension and sovereign funds and this 

trend is expected to remain strong in the near-

term, it said. 

With Government as well as the private sector 

looking to monetise assets, there will be much 

more quality yield- generating assets to exchange 

hands, either directly or through InvIT structures, 

the report said. The financial services trailed infra 

and realty, with $374 million of deals during the 

month, it said. Growth deals recorded the highest 

value of investments in August 2019 at $1.6 bil-

lion across 20 deals, compared to 14 deals worth 

$1.8 billion in August 2018 followed by start-up 

investments worth $1.4 billion across 50 deals as 

compared to $182 million across 32 deals in Au-

gust 2018. Buyouts at $1.1 billion across six 

deals in August were lower than the $1.7 billion 

across five deals in August 2018,it said. 

 

      BUSINESS 

 

 

Hyundai plans to boost digital pres-
ence in India to tap new age cus-
tomers 
 

IBEF:  September 02, 2019 

 

South Korean auto major Hyundai is looking to 

enhance digital presence in India so that its online 

channel can function as a key customer acquisi-

tion point while running parallel to its existing 

offline sales network, a top company official said. 

https://www.ibef.org/
https://www.ibef.org/
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The company, which is present in the country 

through wholly owned subsidiary Hyundai Motor 

India Ltd (HMIL), also plans to expand its sales 

infrastructure in rural areas and small towns 

which currently account for around 20 per cent of 

annual sales. 

"Currently, the customer instead of visiting a 

dealership, garners knowledge about the brand 

from online and websites, influencers. So, proba-

bly in the future there will be some evolution of 

new sales channel in terms of digitisation. It is a 

very unique situation," Hyundai Motor India Ltd 

(HMIL) Managing Director and CEO SS Kim 

told PTI in an interview. 

As an original equipment manufacturer (OEM), 

the company believes that it should work on 

some solution and make younger generation 

more comfortable with the Hyundai brand in the 

country, he added. 

While insisting that the company is not talking 

about any disruption to the existing dealership 

model, Kim said, "I am talking about how to 

align or move ahead together. We are studying 

that option internally. The existing dealer part-

ners will be very important even in that scenar-

io." 

The company, which is the second largest pas-

senger vehicle maker in the country with a mar-

ket share just below 20 per cent, seeks to have 

both online and offline sales network working 

together, thus enhancing its reach even more. 

"Our responsibility is that if the customer wants 

to see and experience our vehicle, it is our re-

sponsibility to make that happen, so we need 

physical dealerships. At the same time, we are 

thinking about more digitalised, more online fo-

cus, it will be kind of a parallel to the existing 

offline sales model," Kim noted. 

In automotive business, even if customer gathers 

some information online, at some later stage he 

wants to visit the dealership to touch and feel the 

product, he added. 

"So, for that reason we need offline presence. So, 

what we are looking at is some kind of collabora-

tion between online and offline," Kim said. 

HMIL currently has 502 dealerships and about 

475 rural sales outlets across the country. Having 

established itself firmly in the urban areas, the 

company now aims to expand its reach in the 

small towns and rural areas. 

"We are now focusing on rural sales. there is im-

mense growth potential in these markets," Kim 

said. 

To expand its reach, the company is undertaking 

various initiatives like organising marketing ac-

tivities in rural areas, participating in rural fairs, 

undertaking certain CSR programmes in villages 

and interacting with local financiers. HMIL is 

also augmenting the number of its rural sales out-

lets. 

Besides, if any of such outlets is doing significant 

volumes, the company has parameters to get it 

upgraded to a tier II sales outlet, Kim said. 

When asked about company's plans for enhanc-

ing market share in the domestic passenger vehi-

cle segment, he said that HMIL does not seek 

volumes, but instead focuses on customer satis-

faction. 

"Maybe, if we are successful in this strategy, 

market share will automatically follow," Kim 

added. 

 

Apple gets to bite into Indian retail 
as policy hurdles are removed 
 

IBEF:  September 05, 2019 
 

Apple was possibly in preparation mode for its 

Indian retail journey when the Union Cabinet last 

week passed two critical decisions that could re-

move long-standing policy hurdles for the Cuper-

tino-based tech giant. 

The Cabinet decision to ease sourcing norms will 

benefit not just Apple, but other foreign single 

brand retailers, too, such as Swedish furnishing 

major Ikea, which is already in India. As for Ap-

ple, the earliest India will get to experience Apple 

online will be early 2020 and the company’s first 

fully-owned signature store should be up around 

2022 - almost two decades after it had opened its 

first store worldwide. In many ways, Apple and 

Ikea's India stories are similar, especially in terms 

of their patience for a policy that suits their busi-

ness and their engagement with the government 

cutting across regimes to make things work. 

For years, Apple Chief Executive Tim Cook's 

statements have been consistent on India, but he 

stopped short of a commitment on retail until 

policy was favourable. If in one quarter he would 

say the company's very bullish on India and its 

people, in another he would mention India as an 

important market for Apple. When he visited In-

dia for the first time in 2016 with a packed itiner-

ary-meeting Prime Minister Narendra Modi to 

visiting Bollywood studios and taking a surprise 

break in Kanpur to watch an IPL cricket match -

he expressed similar sentiments, but without 

committing anything on setting up fully-owned 

https://www.ibef.org/
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Apple stores in the country. 

Things changed during the May earnings call. 

Cook described India as "a very important market 

in the long term" and a challenging one in the 

short-term, adding "we plan on going in there 

(India) with sort of all of our might". He was 

talking about placing retail stores in India, with 

some confidence. 

Less than two months later during the Union 

Budget in July, Finance Minister Nirmala Sitha-

raman announced that the sourcing norms for 

foreign single brand retail would be relaxed - but 

without elaborating precisely how. Last week, the 

Cabinet allowed single brand companies to factor 

in their local buy for export markets to meet the 

mandatory 30 per cent local sourcing condition. 

There was another Cabinet approval that will 

make Apple's retail foray a reality, some 18 years 

after its first store was set up at Tyson's Corner, 

Virginia (US). The second approval was for 100 

per cent foreign direct investment (FDI) under 

the automatic route in contract manufacturing. A 

government statement clarified that manufactur-

ing activities may be conducted either by the in-

vestee entity or through contract manufacturing 

in India under a legally tenable contract, whether 

on a principal-to-principal or principal-to-agent 

basis. 

Since Apple products - iPhone, iPad, Macintosh, 

iPod, and others -are made by contract manufac-

turers such as Foxconn and Wistron, the company 

believes the two Cabinet approvals together have 

removed all the policy hurdles on its road to In-

dia, sources in the know said. The assembling of 

Apple products has already started in India, 

though yet to gain scale. 

If in May Cook had signalled an all-out foray into 

India, last week, a day after the Cabinet decision, 

Apple gave its first confirmation on its India re-

tail foray. "We love our customers in India and 

we're eager to serve them online and in-store with 

the same experience and care that Apple custom-

ers around the world enjoy,"the company said. 

"We appreciate the support and hard work by 

Prime Minister Modi and his team to make this 

possible and we look forward to one day welcom-

ing customers to India's first Apple retail store,"it 

said. It added, however, that "it will take us some 

time to get our plans underway and we’ll have 

more to announce at a future date." 

 

High brand interest 
While there’s no word yet on how much Apple 

will invest in India or how many stores it could 

set up, there's much excitement around its possi-

ble entry. Head of Industry Intelligence Group at 

Cybermedia Research, Prabhu Ram, says, "As a 

brand, Apple continues to be the most aspiration-

al smartphone brand of choice for Indians. From 

a market positioning point of view, Apple's retail 

stores would enable it to attract and communicate 

to its target audience effectively.’" 

For Apple, India is equally and perhaps more im-

portant. As Ram points out, "In the wake of the 

economic slowdown in China, as well as the on-

going trade war between China and the US, India 

posits an exciting opportunity for Apple to re-

write and improve upon its market performance, 

get a better foothold and gain a larger market 

share in the fastest growing smartphone market in 

the world." 

Even as the global retail team at Apple is putting 

together the online and store plans for the coun-

try, the American tech company (counted along 

with Amazon, Google and Facebook as top glob-

al brands) has a presence in India through its Map 

Development Centre in Hyderabad and App Ac-

celerator in Bengaluru, besides the manufacturing 

facilities set up by third parties. In fact, the Map 

Development Centre, which develops maps for 

Apple products, employs close to 5,000 including 

contract staff. The App Accelerator offers a win-

dow into the latest advances in Apple platforms 

directly from the company experts in Bengaluru, 

enabling others to create their own innovative 

apps. "With the opening of this new facility in 

Bengaluru, we're giving developers access to 

tools which will help them create innovative apps 

for customers around the world," Cook had said 

in 2016. 

Sourcing still tricky 
The Map Development Centre and the App Ac-

celerator are expected to add to the Apple uni-

verse once the stores open and manufacturing 

picks up. Reacting to the easing of sourcing 

norms last week, Navkendar Singh, associate re-

search director, International Data Corp (IDC), 

had said, "this is being done to position India as a 

favourable destination (for foreign brands), that 

they can make here, sell here and export as well". 

In the midst of so much optimism, the domestic 

sourcing math continues to be a complex exercise 

and it’s still tough to ensure compliance, prompt-

ing an official to quip recently that it's a "stone 

age" condition. Single brand retail policy has 

been tweaked and changed many times in the last 

seven years, trying to serve the make-in-India 

cause while wanting to attract FDI. Even case-to-
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case approval for niche companies like Apple 

was proposed a couple of years ago as policy 

makers were told there's nothing much it can 

source from India. While that proposal was 

dropped, the sourcing reality hasn't changed 

much. The global contract manufacturers and 

component makers of Apple are importing most 

of the stuff for the assembly of products in the 

Indian facilities. 

But armed with the latest Cabinet decisions, Ap-

ple is on its way to expand its 5,000-plus India 

team and offices while working on getting real 

estate for the first store likely in Mumbai, to be 

followed in Delhi. That’s after more than 500 

such destination stores, most notably at Fifth Av-

enue in New York, Union Square in San Francis-

co and Regent Square in London, have come up 

across 25 countries already. 

 

Amazon's bet on AI brings it big 
business and serious competition 
in India 
 

IBEF:  September 11, 2019 
 

In a battle to dominate cloud computing services, 

Amazon Internet Services, which provides Ama-

zon Web Services' (AWS) technology in India, is 

taking on rivals Google and Microsoft by wooing 

customers with its artificial intelligence (AI) and 

machine learning (ML) technologies. These cus-

tomers range from top start-ups like bike sharing 

firm Yulu, hotel network OYO and tea retailer 

chain Point, to large conglomerates such as Ad-

itya Birla and Tata Motors. Amazon is helping 

them drive cost savings, accelerate innovation, 

speed up time-to-market and expand their geo-

graphic reach. 

"We have hundreds of thousands of customers 

now in India using AWS to scale up. Whether 

you are a start-up or a large enterprise, we have 

programmes to support you," says Madhusudan 

Shekar, head of digital innovation, Amazon Inter-

net Services. "We are seeing growth across all 

industries, from large enterprises like Tata Mo-

tors and Aditya Birla Group to startups including 

food tech firm Swiggy." 

Indian customers are using Amazon's technolo-

gies for applications such as demand forecasting, 

image recognition, natural language processing, 

fraud detection and AI chatbots. 

One such customer is micro-mobility platform 

Yulu that is solving traffic congestion and air 

pollution issues in the country by providing bikes 

and micro-light electric vehicles. The start-up 

currently has cycles and is tying up with corpo-

rate parks and societies in Bengaluru to provide 

Yulu Zones for last-mile connectivity. The firm's 

entire mobile platform runs on AWS, which it 

chose to launch its business, for the speed-to-

market and lower upfront costs that AWS of-

fered. 

Yulu has improved service efficiency by 30-35 

per cent using the prediction model and AWS 

data lake, a centralised repository that allows one 

to store all the structured and unstructured data at 

any scale. "We chose AWS, as we wanted the 

data to reside inside the country and be closer to 

us. Also, there are a lot of services that Amazon 

provides," says Naveen Dachuri, co-founder and 

chief technology officer of Yulu. "Most of our 

time is now involved in doing the things that we 

want for our business." 

The company said AWS Asia Pacific (Mumbai) 

Region is designed and built to meet rigorous 

compliance standards, providing high levels of 

security for all AWS customers. As with every 

AWS Region, the Asia Pacific (Mumbai) Region 

is compliant with applicable national and local 

data protection laws. Customers have the assur-

ance that the content stored in the Asia Pacific 

(Mumbai) region will not move to another region 

unless legally required to do so or the customer 

moves it. 

The small town market 
AWS is also finding traction for its technology 

from customers in tier-2 and tier-3 cities. 

MyTeam11, a Jaipur-based sports fantasy plat-

form that was started by two BTech graduates, 

has over 15 million users now. 

It was the title sponsor of the India-West Indies 

series in August this year. When the team antici-

pated an increase in traffic during the India-West 

Indies series, it chose AWS. The result was in-

creased scalability, availability as well as im-

proved end-user experience for MyTeam11's cus-

tomers. 

Rajkot (Gujarat)-based software company Veni 

Infotech is using AWS to develop core features 

of MineApp, a social networking app created by 

the firm. It used Amazon Rekognition, a deep 

learning image analysis service, to analyze the 

images, videos, and restrict users from uploading 

any illicit content. 

AWS is also wooing a lot of large enterprises in 

the country. In mid-April last year when a major 

fire broke out in national spot exchange NCDEX 

e-Market Limited's (NeML) Data Centre in 

https://www.ibef.org/


 

 

HIGH COMMISSION OF INDIA, SINGAPORE                      9  INDIA FOCUS  

Issue No  270, 15 September 2019 

 

Mumbai, operations in Agri commodities had to 

be suspended temporarily. The organisation was 

able to migrate to a cloud computing alternative 

like the one offered by AWS with full capacity. 

Another large customer Tata Global Beverages 

which focuses on products such as tea, coffee and 

water, claims to have reduced it's time-to-market 

leveraging AWS Cloud. It realised a 15 per cent 

reduction in its infrastructure hosting and man-

aged services cost. 

According to Mr. Manoj Chandra Jha, lead ana-

lyst at technology research and advisory firm 

ISG, what differentiates AWS is that it offers the 

largest breadth of services. "Also, it has a strong 

focus on emerging technologies like AI and ML, 

and has continued investment in developing a 

strong network of thousands of partners and an 

ever-expanding global presence including 69 

Availability Zones (isolated locations within data 

centre regions) across 22 regions in 30 coun-

tries," said Jha. 

The growing adoption of big data, analytics, AI 

and Internet of Things is expected to push cloud 

spending in India to grow 30 per cent per annum 

to reach US$ 7.2 billion by 2022, according to a 

report by IT trade body Nasscom. By the same 

time frame, global cloud spending is projected to 

grow at 16.5 per cent per annum to reach US$ 

345 billion as compared to around US$ 187 bil-

lion in 2018. 

Jha of ISG says that AWS has been an 

"undisputed leader" for a long time but providers 

like Microsoft and Google are challenging the 

norms, which is a great sign for the industry and 

AWS as well, to raise its bar. "We don't expect an 

immediate change in the pecking order yet. How-

ever, individual provider strategies are increas-

ingly interesting as they continue to evolve." 

 

     START UP SNIPPETS 

 

Startup Funding 
 

 Flipkart: One of the biggest funding this 

week was raised by Walmart-owned Flip-

kart. The company raised INR 1616.12 Cr 

($224.9 Mn) from its Singapore-based en-

tity, Flipkart Private Limited. The develop-

ment comes at a time when ecommerce 

marketplaces are gearing up for festive 

season sales. 

 Delhivery: In another  important devel-

opment, Gurugram-based ecommerce lo-

gistics startup Delhivery raised $115 Mn in 

fresh funding from the Canada Pension 

Plan Investment Board (CPPIB). Follow-

ing this investment, CPPIB will have one 

seat on Delhivery’s Board. The investment 

was speculated to be a secondary mar-

ket investment picking up 8% stake. 

 Hungry Foal: Gurugram-based FMCG 

startup Hungry Foal raised an undisclosed 

amount of Pre-Series A funding led by Sin-

gapore-based Madison Capital. Innerchef 

cofounder Rajesh Sawhney, Startupbud-

dy’s CEO Amit Singhal and senior corpo-

rate executives also participated in the 

round. The company plans to use the funds 

for product development, scaling the distri-

bution and building the brand. 

 OkCredit: Bengaluru-based digital appli-

cation provider for micro-merchants Ok-

Credit raised $67 Mn in a Series B funding 

round from existing investors. This in-

cludes Lightspeed Venture Partners India 

and the US and New York-based invest-

ment fund Tiger Global. The company 

claims it has been growing 100% month-

on-month for the last six months with more 

than 1.7 Mn active merchants now on 

board. 

 ProPhysio: Bengaluru-based healthtech 

startup ProPhysio raised an undisclosed 

amount of Series A funding from 

NestaVera Group of companies. The funds 

will help the company further accelerate its 

growth and build new products and ser-

vices. It will also explore technology with 

AI-driven solutions to treat various health 

issues and reaching out to a larger consum-

er demographic in multiple locations 

across India at the clinic and extended care 

at home. 

 OTO: India’s fir st car  leasing company 

OTO received funding of INR 10 Cr ($1.3 

Mn)from Prime Venture Partners. The 

company plans to use the funding to ex-

pand in 10 cities in the next 6 months. 

 FPL Tech: Fir st Pr inciple Labs Technol-

ogies (FPL Tech) raised $4.5 Mn seed 

funding from marquee investors such as 

Matrix Partners and Sequoia India. The 

fresh funds will reportedly be used to 

strengthen the company’s product offering, 

team expansion and customer acquisition. 

 3rdFlix: Hyderabad-based edtech 

startup 3rdFlix raised $5 Mn in a Pre-

https://inc42.com/buzz/flipkart-gets-225-mn-boost-ahead-of-festive-season-sales/
https://inc42.com/buzz/softbank-backed-delhivery-raises-one-one-five-million-from-cppib/
https://inc42.com/buzz/with-ipo-in-mind-delhivery-looks-to-sell-150-mn-worth-stake-to-cppib/
https://inc42.com/buzz/with-ipo-in-mind-delhivery-looks-to-sell-150-mn-worth-stake-to-cppib/
https://inc42.com/buzz/madison-capital-leads-pre-series-a-funding-in-snacks-brand-hungry-foal/
https://inc42.com/buzz/tiger-global-lightspeed-lead-67-mn-funding-round-in-okcredit/
https://inc42.com/buzz/nestavera-invests-in-healthtech-startup-prophysio-to-accelerate-growth/
https://inc42.com/buzz/indias-first-car-leasing-company-oto-raises-inr-10-cr-funding-from-prime-venture-partners/
https://inc42.com/buzz/3rdflix-raises-pre-series-a-funding-led-by-exfinity-ventures/
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Series A funding round. The company said 

that the round was led by Exfinity Ven-

tures with participation from YourNest, 

IDFC Parampara and HNIs. 3rdFlix plans 

to use the funds to increase its current mar-

ket penetration and launch immersive and 

experiential content later this year. It is 

also looking to launch in international mar-

kets in the next 18 months, particularly the 

USA, UAE, Africa, and Southeast Asia. 

 75F: Bengaluru-based smart building so-

lution provider 75F raised $18 Mn Series 

A funding. The company said that the 

round was led by Breakthrough Energy 

Ventures and Climate Initiative with par-

ticipation from Building Ventures, Revolu-

tion’s Rise of the Rest Seed Fund, and 

Clean Energy Trust. 

 

Startup Acquisitions  
 

 Data management company Commvault 

is all set to acquire software-defined stor-

age (SDS) company Hedvig for $225 Mn 

(INR 1,621 Cr). The cost includes the pur-

chase price and ongoing employee reten-

tion, a statement said. The acquisition is 

expected to close Commvault’s 3Q and is 

subjected to certain closing conditions. 

 Private equity firm Kedaara Capital 

is reportedly in talks to acquire stakes of 

the eyewear retailer Lenskart. Existing in-

vestors in the company PremjiInvest and 

Chiratae Ventures are reportedly planning 

to liquidate their shares as part of this deal. 

 Entering into four-star hospitality segment, 

OYO Hotels and Homes reportedly ac-

quired ITC Hotels-managed Fortune Select 

Metropolitan Jaipur for INR 35-40 Cr from 

UAE-based property developer group 

Emaar Properties. Emaar has been refrain-

ing from giving any media statements until 

the acquisition is complete. 

 
Other Developments Of The Week 
 

 French cosmetics giant L’Oreal invested an 

undisclosed amount in Fireside Fund II, an 

early-stage venture capital fund managed 

by Fireside Ventures. L’Oreal says that the 

latest investment aims to support innova-

tive Indian consumer brand startups that 

have emerged due to the company’s dy-

namic digital ecosystem and new consumer 

needs. 

 The International Finance Corporation 

(IFC), a member of the World Bank 

Group, is all set to invest $20 Mn in early-

stage venture fund Chiratae Ventures. The 

international financial institution is also 

likely to discuss the investment proposal 

by the end of this month. 

 US-based fintech investment firm Accion 

Venture Lab launched a new $23 Mn 

fund to invest in fintech inclusion startups. 

In India, Venture Lab has invested into 

eight startups including Aye Finance, 

CreditMantri, CredRight, and SmartCoin 

among others. 

 Lightspeed India Partners shortlisted 10 

startups for Extreme Entrepreneurs 2019. 

The firm received more than 870 startup 

applications, a 90% increase over the first 

year, from across 102 cities. The startup 

names include Blackboard Radio, Bak-

buck, Deepsync, EazyPG, Gratitude, Gro-

Mo, Ithaka, Openapp, Womaniya, and 

Xeno 

 Early-stage venture investment firm Good 

Capital announced a $25 Mn fund. The 

venture fund, founded by brothers Rohan 

and Arjun Malhotra, had completed its first 

close at $12 Mn two months ago. It is ex-

pected to have a final close in 10 months. 

 Mumbai-based audio streaming plat-

form JioSaavn received $19.77 Mn (INR 

140.35 Cr) from its parent entity Reliance 

Industries Limited. In March 2018, Reli-

ance’s Jio Music and Saavn merged to 

jointly strengthen their foothold in the In-

dian music streaming market and their 

combined valuation was pegged at $1 Bn 

at the time of the merger. 

 Delhi-based agritech-focused incubator 

Indigram Labs announced the 

launch of Adhunik Gram, a smart village 

programme to empower agribusinesses in 

India. Indigram Labs’ smart village pro-

gramme is focussed on the upliftment of 

the rural economy in a bid to help India 

reach the goal of $5 Tn economy. 

 Fintech major Paytm is reportedly looking 

to invest in a private bank, YES Bank. The 

deal is said to be under discussion and will 

only be finalised after Reserve Bank of 

India’s (RBI) approval. 

 

https://inc42.com/buzz/bengaluru-75f-raises-series-a-funding-to-strengthen-rd-team-and-operations/
https://inc42.com/buzz/data-management-company-commvault-acquires-sds-vendor-hedvig-for-225-mn/
https://inc42.com/buzz/lenskart-could-enter-unicorn-club-with-kedaara-capital-investment/
https://inc42.com/buzz/oyo-enters-four-star-services-by-buying-itc-managed-hotel-for-inr-40-cr/
https://inc42.com/buzz/loreal-invests-in-consumer-brand-focused-fireside-ventures/
https://inc42.com/buzz/ifcs-20-mn-investment-in-chiratae-ventures-to-be-used-for-helping-startups/
https://inc42.com/buzz/accion-venture-lab-launches-new-23-mn-fund-after-exiting-aye-finance/
https://inc42.com/buzz/accion-venture-lab-launches-new-23-mn-fund-after-exiting-aye-finance/
https://inc42.com/buzz/here-are-the-top-10-startups-of-lightspeeds-extreme-entrepreneurs-2019/
https://inc42.com/buzz/good-capital-announces-25-mn-venture-fund-funding-simsim-spatial-inc/
https://inc42.com/buzz/jiosaavn-receives-inr-140-35-cr-from-reliance-industries/
https://inc42.com/buzz/indigram-labs-launches-smart-village-programme-for-village-entrepreneurs/
https://inc42.com/buzz/paytm-might-invest-in-yes-bank-to-empower-its-lending-vertical/
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I. Vibrant Goa Global Expo & Summit 2019  

Date:   17-19 October, 2019 

Venue:  Dr Shyama Prasad Indoor Stadium ,Goa University Taleigao ,Goa ,India. 

Organizer: Vibrant Goa Foundation 

Contact : www.vibrantgoa.com  

Details:   Vibrant Goa Global Expo And Summit 2019 (VG GES 2019) will be an ideal convergence 

for Goan industries and business community to showcase their strengths, highlight business opportu-

nities and facilitate knowledge dissemination across 12 countries worldwide and 20 states of India. 

VG GES 2019 will provide a practical opportunity to its participants to understand the potential of 

Goa across various sectors. 

 

II. Global Investors Meet 2019  

Date:   7-8 November, 2019 

Venue:  Dharamshala, Himachal Pradesh, India  

Organizer: People of Indian Origin Chamber of Commerce and Industry (PIOCCI)  

Contact : https://r isinghimachal.in/  

Details:   The Global Investors' Meet 2019 is the flagship business event of the Government of Hima-

chal Pradesh. The State will be organizing the inaugural edition of the marquee event at Dharamshala 

on November 07 to 08, 2019. In this event Himachal will showcase the policy & regulatory environ-

ment, investment opportunities across eight focus sectors to boost manufacturing and employment 

generation in the state.  

 

III. IoT India 2020 Expo  

Date:   19-21 February, 2019 

Venue:  Pragati Maidan ,New Delhi  

Organizer:  

Contact : http://www.iotindiaexpo.com/   

Details:   IoT India 2020 expo will explore the impact of the Internet of Things (IoT) on industries, 

such as manufacturing, transport, supply chain, insurance, logistics, government, energy and automo-

tive. It will focus on the fast-growing IoT infrastructure in India. With a special focus on automation, 

M2M communication, analytics, new business models, this is the must-attend industrial event.  The 

key benefits of joining the IoT India Expo 2020 are: 
 Display Brand, Showcase / exhibit your latest products & solutions.       
 Knowledge Platform    
 Witness innovative solutions and services at display.   
 Global Speakers   
 Brainstorm and connect with International industry experts.   
 Business Matchmaking, Meet potential new business partners 
 Reach an extended network through socialand digital channels.       

FORTHCOMING EVENTS >>>> INDIA 

https://link.aeusercontent.com/mt/lt/FE93E7147FA6557A05B51551269626150/1?targetURL=https%3A%2F%2Flink.aeusercontent.com%2Fmt%2Flt%2F244DD56D106696B8CE891549782071838%2F1%3FtargetURL%3Dhttps%253A%252F%252Flink.aeusercontent.com%252Fmt%252Flt%252F5C19E1ACE83821
https://risinghimachal.in/
http://www.iotindiaexpo.com/
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Notifications 

Circular on investments by AIFs incorporated in IFSC 

https://www.sebi.gov.in/legal/circulars/aug-2019/circular-on-investments-by-aifs-incorporated-in-

ifsc_43867.html  

 
Guidelines for Liquidity Enhancement Scheme (LES) in Commodity Derivatives Contracts 

https://www.sebi.gov.in/legal/circulars/jul-2019/guidelines-for-liquidity-enhancement-scheme-les-in-

commodity-derivatives-contracts_43699.html  

Companies Amendment Rules, 2018 

http://www.mca.gov.in/Ministry/pdf/CompaniesXBRL0803rule_15032018.pdf 

 

 

Change in Bank Rate 

https://www.rbi.org.in/Scripts/NotificationUser.aspx?Id=11705&Mode=0  

 

Priority Sector Lending (PSL) – Classification of Exports under priority Sector  

https://www.rbi.org.in/Scripts/NotificationUser.aspx?Id=11692&Mode=0  

 

Expanding and Deepening of Digital Payments Ecosystem  

https://www.rbi.org.in/Scripts/NotificationUser.aspx?Id=11707&Mode=0  

 

Industrial Policy Statement 1991 

https://dipp.gov.in/sites/default/files/IndustrialPolicyStatement_1991_15July2019.pdf  

Consolidated FDI Policy Circular of 2017 

http://dipp.nic.in/sites/default/files/CFPC_2017_FINAL_RELEASED_28.8.17_0.pdf 

Reserve Bank of India 

Securities and Exchange Board of India 

Ministry of Corporate Affairs 

Department of Industrial Policy & Promotion 

https://www.sebi.gov.in/legal/circulars/aug-2019/circular-on-investments-by-aifs-incorporated-in-ifsc_43867.html
https://www.sebi.gov.in/legal/circulars/aug-2019/circular-on-investments-by-aifs-incorporated-in-ifsc_43867.html
javascript:%20detailForm('33258',%20'http://www.sebi.gov.in/cms/sebi_data/attachdocs/1458041859179.pdf',%20'Investments-by-FPIs-in-REITs-InvIts-AIFs-and-corporate-bonds-under-default');
https://www.sebi.gov.in/legal/circulars/jul-2019/guidelines-for-liquidity-enhancement-scheme-les-in-commodity-derivatives-contracts_43699.html
https://www.sebi.gov.in/legal/circulars/jul-2019/guidelines-for-liquidity-enhancement-scheme-les-in-commodity-derivatives-contracts_43699.html
http://www.mca.gov.in/Ministry/pdf/CompaniesThridAmendementRules_28072016.pdf
https://www.rbi.org.in/Scripts/NotificationUser.aspx?Id=11705&Mode=0
https://www.rbi.org.in/Scripts/NotificationUser.aspx?Id=11692&Mode=0
https://www.rbi.org.in/Scripts/NotificationUser.aspx?Id=11707&Mode=0
https://dipp.gov.in/sites/default/files/IndustrialPolicyStatement_1991_15July2019.pdf
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DRDO Successfully 

Test Fires AKASH - 

MK -1S 

Press Information Bureau: 

 

 

New Delhi: Defence Re-

search and Development 

Organisation (DRDO) has 

successfully test fired 

AKASH-MK-1S missile 

from ITR , Chandipur, 

Odhisa on 25 and 27 May 

2019. Akash Mk1S is an 

upgrade of existing 

AKASH missile with in-

digenous Seeker. AKASH 

Mk1S is a surface to air 

missile which can neutral-

ize advanced aerial targets. 

The Akash weapon system 

has combination of both 

command guidance and 

active terminal seeker guid-

ance. Seeker and guidance 

performance have been 

consistently established in 

both the missions. All the 

mission objectives have 

been met. 

FAQs on Foreign Investments In India  

 

 

 

 

The fortnightly FAQs will broadly cover the following areas 

III. Foreign Portfolio Investment 

Q. What are the various reporting formalities for foreign investments? 

Answer: The reporting requirements are laid down in the Master Direction on 

Reporting under Foreign Exchange Management Act, 1999. 

Q. Whether foreign investment can be made based on the press note/ FDI 

policy? 

Answer: Foreign investment can be made based on a notification issued under 

FEMA, 1999. 

 

Source: RBI  

I. Foreign Direct Investment 

II. Foreign Technology Collaboration Agreement 

III. Foreign Portfolio Investment 

IV. Investment in Government Securities and Corporate debt 

V. Foreign Venture Capital Investment 

VI. Investment by QFIs 

mailto:com.singapore@mea.gov.in
http://www.pib.nic.in/PressReleseDetail.aspx?PRID=1572701
https://m.rbi.org.in/Scripts/BS_ViewMasDirections.aspx?id=10202
https://m.rbi.org.in/Scripts/BS_ViewMasDirections.aspx?id=10202
http://www.rbi.org.in/scripts/FAQView.aspx?Id=26#1
http://www.rbi.org.in/scripts/FAQView.aspx?Id=26#2
http://www.rbi.org.in/scripts/FAQView.aspx?Id=26#3
http://www.rbi.org.in/scripts/FAQView.aspx?Id=26#4
http://www.rbi.org.in/scripts/FAQView.aspx?Id=26#5
http://www.rbi.org.in/scripts/FAQView.aspx?Id=26#7

